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Mundige Kunden sind:

Digitally Connected
of customers spend at least 50% of total

79% shopping time researching products
online.

Socially Networked

of customers abandoned an in-store

5 3% purchase due to negative online
sentiment.

Better Informed

of customers are willing to try a new

5 9% brand to get better customer
service.
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1.
Customer Engagement —
So begeistern Sie lhre Kunde
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Die Technik fur sich nutzen, \‘\‘ |

ONLINE-INTERAKTIONEN

E-COMMERCE

BUSINESS INTELLIGENCE (und MASCHINELLES LERNEN)




3.
Mehr durch personliche Partnerschaft

erreichen

e 1. ,Fanmaking-Heartketing”
e 2.,Human touch”

* 3. Technik menschlicher gestalten

* 4.Vernetzung
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Dankel

Feel free to connect with me at :

@ Christian.Bogner@isc-ub.de \
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