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I N T R O D U C T I O N

Thomas Herbert

Head of Digital Innovation Hub

s.Oliver Bernd Freier GmbH & Co. KG
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A G E N D A

▪ S.OLIVER

▪ THE FUTRURE IS NOW

▪ WHERE WE COME FROM

▪ MAKE IT HAPPEN

▪ NEXT STEPS
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A  L I T T L E  B I T  O F  O U R  H I S T O R Y

201950th Anniversary!

2014 Takeover of Liebeskind

2004Launch s.Oliver Online Shop

2001 Takeover of comma

1985
Grand opening of the first s.Oliver

Retail Store in Würzburg

1975
Building up of Wholesale
as a sales channel

1969

Retail shop Sir Oliver (25m²) 
opens up in Würzburg

f r o m a  s m a l l b o u t i q u e t o o n e o f  E u r o p e ´ s
l a r g e s t f a s h i o n a n d  l i f e s t y l e b r a n d s
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T H I S  I S  W H O  W E  A R E
@ s . O l i v e r t o d a y

Multi Brands

s.Oliver

Q/S designed by

comma

TRIANGLE

Liebeskind Berlin

➢ 7,000 Employees
5,000 of them in Germany 

> 9.000 POINTS OF SALE

Selling activities in

> 40 Countries

Revenue of 1.67 
billion EURO

in 2016

> 60 million items a year

Shipping out an average of

1,2 million items weekly

359 own STORES

5 ONLINE-SHOPS

208.000
INSTAGRAM FOLLOWERS
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W H E R E  W E  C O M E  F R O M
R e s u l t s 7 0 1 - T s h i r t

Sketch 3D Proto SMS Picture3D SMS

Artwork was changed during Protomeeting
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W H E R E  W E  C O M E  F R O M

2008 2016

Purchase Assyst Vidya
licenses

Bachelorarbeit 
„comparisonof reality
and virtuality“

Start 3D 
Project

03/2017

Upgrading of 
3D Team to 4 

02/2018

04/2017

04/2017

05/2017 04/2018

01/2018

01/2018

Start 3D Development 
Team 
with 2  staffs
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T H E  F U T U R E  I S  N O W
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T H E  F U T U R E  I S  N O W
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M A K E  I T  H A P P E N
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M A K E  I T  H A P P E N
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M A K E  I T  H A P P E N
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M A K E  I T  H A P P E N

Feedback from customer and employees

‘’How cool is
that!?!“

‘’The articles are so 
realistic, now you just 
have to feel them !!!”

‘’The absolute 
madness !!!“

“With such a product 
presentation including Order, 
we as a small customer, might 
save the time for the long 
journey to the showroom in 
the future for sure”

‘’This is certainly also a 
way to better reach our 
younger B2B customers 
in the future”

‘It would be great if we could 
show these super 3D 
products to our end 
customers”

‘’If we could visualize our 
own order, it will help us 
later in the shop”
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N E X T  S T E P S

Enable everyone to 
view products in 3D, 
Augmented & Virtual 
Reality – right from 
the webshop, with 
just a click
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LIVE DEMO
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C O N T A C T

T H O M A S  H E R B E R T

Head of Digital I nnovation Hub

s.Oliver Bernd Freier GmbH & Co. KG
s.Oliver-Straße 1
97228 Rottendorf
Deutschland

T +49(0) 9302 309 6698
M +49(0) 15142219782 
thomas.herbert@de.soliver.com 



THANK YOU
A N Y  Q U E S T I O N S ?

A L L  P R E S E N T E D  C O N C E P T S  A N D  I D E A S  H E R E I N  A R E  P R O P E R T Y  O F  S . O L I V E R  A N D  M A Y  N O T  B E  F O R W A R D E D  T O  
T H I R D  P A R T I E S .  R I G H T S  T O  T H E  P R E P A R A T I O N  B E  T R A N S F E R R E D  O N L Y  I N  S O  F A R  A S  E X P L I C I T L Y  A G R E E D  I N  

W R I T I N G  B E T W E E N  T H E  P A R T I E S .

A N Y  P R O C E S S I N G ,  A P P L I C A T I O N ,  D U P L I C A T I O N ,  R E P R O D U C T I O N ,  E X H I B I T I O N  A N D  D I S T R I B U T I O N  O F  W O R K  I S  
O N L Y  P E R M I T T E D  W I T H  W R I T T E N  C O N S E N T  O F  S . O L I V E R .



THANK YOU
A N Y  Q U E S T I O N S ?

AR LIVE DEMO – BACKUP VIDEO


